
Making the Climate 
Everyone’s Business

W e live in a time of increasingly unstable
climate and growing concern over ener-

gy security. Because transportation, electricity,
and fuel costs are closely linked to energy policy,
climate change will be one of the most important
environmental issues facing businesses in the
21st century. Fortunately, corporations through-
out the Northeast are beginning to recognize
the significant cost-saving opportunities that
come with strategies to address energy use and
reduce emissions of carbon dioxide (CO2).

The scientific verdict is already in and policy
changes are in the works. The National Academy
of Sciences recently endorsed the findings 
of an international panel of scientists, who 
concluded that the world is beginning to experi-
ence accelerated global warming caused largely
by human activities. Here in the Northeast,
winters are growing warmer, spring arrives 
earlier, and the frequency of severe droughts
and floods is increasing. If we don’t act quickly
to slow global warming, we will experience
economic losses as well as severe impacts on
public health and coastal communities.

Clean Air–Cool Planet works directly with busi-
nesses to help develop cost-effective solutions
to fight climate change and promote environ-
mental protection. We work with companies
large and small to address the climate challenge
in ways that can help them cut their electric
bills and reap the benefits of corporate environ-
mental stewardship. As concern about the risks
associated with climate change continues to
mount, climate-friendly companies will enjoy
increasing public approval. Whether it’s a sim-
ple project to cut costs by replacing inefficient
lighting or an innovative program to set corpo-
rate-wide emission reduction targets, Clean Air–
Cool Planet is helping companies build models
of leadership for a new era. No matter what 

size your company is, the message is simple:

energy efficiency is like money in the bank.

Public support for corporate 
environmental stewardship

According to national opinion polls, today’s
customer is looking for more than just quality
and price:
● 73% of consumers have purchased products
specifically because they are better for the envi-
ronment than competing brands
● 71% do not believe there has to be a trade-off
between the environment and economic goals
● 74% do not think businesses are concerned
enough about the environment.

“People want to do business with responsible

companies, and responsible companies are

stepping up to the plate to take action on climate.”

Adam Markham

Executive Director,

Clean Air–Cool Planet

How can this help my business?

The bottom line is that a company choosing to
take early action on climate change will
strengthen its own competitive position while
enhancing its perception among public audi-
ences. Clean Air–Cool Planet is forming climate
change partnerships with a select group of
businesses throughout the Northeast. We can
work with you to create solutions and demon-
strate the compatibility of economic and 
environmental goals. Our team will help you:

● Develop a climate strategy to keep your 
company ahead of the curve
● Identify opportunities to cut your energy 
bills
● Educate your employees about the benefits 
of energy efficiency
● Gain public recognition for your energy and
environmental initiatives
● Offset your greenhouse gas emissions with
clean energy purchases
● Keep up with the latest policy thinking on
global warming.

www.cleanair-coolplanet.org 
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Leading companies Know how to make
the connection between reducing CO2
emissions and saving money.

Green Mountain Coffee Roasters, a leader
in corporate social responsibility, installed a new
generator to produce clean, reliable power at its plant
in Waterbury, Vermont. The unit provides space 
heating and warms water for cleaning process equip-
ment. As a result, the Company’s energy use is close
to 70 percent efficient, which eases the energy
demand on the local electric utility grid and reduces
the company’s impact on the environment.

Native Energy offers individuals and businesses
simple, effective, and verifiable ways to fight 
climate change and global warming. The Vermont-
based company has teamed with Clean Air–Cool
Planet to trigger construction of more than 150
commercial-scale wind turbines that will keep more
than five million tons of CO2 out of the air.

Shaw’s Supermarkets netted $3.7 million in
2001 by installing energy saving equipment. In 
an industry that operates on slim profit margins, a
typical supermarket would have to sell $150 million
in groceries to reap such rewards. Shaw’s and
Clean Air–Cool Planet are working together to devel-
op a corporate-wide emissions reduction target.

South County Hospital installed a state-of-
the-art fuel cell that produces as much as one-third
of the medical center’s daily peak electrical needs
and generates virtually no pollution. The 100-bed
facility, which was the first in Rhode Island to have
solar panels, expects this new technology to signifi-
cantly reduce its greenhouse gas emissions while
cutting power bills by as much as $90,000 per year.

Verizon Communications has launched a
corporate-wide energy conservation initiative 
supported by a $25 million capital investment in
technology. As a result, the nations largest telecom-
munication company is now reaping $20 million 
a year in energy savings. Verizon has partnered with
Clean Air–Cool Planet to help the company evaluate
greenhouse gas emission reductions strategies.

CA-CP Biz Brochure V-2  2/13/02  2/27/02  12:34 PM  Page 1



NORTHEAST BUSINESSES ARE 
WORKING FOR A COOL PLANET

Guilford of Maine
“Our corporate parent Interface doesn’t look at the

environmental arena as a cost center, we look at it

as a profit producer.”

Paul Paydos

Vice President of Technical

Services

Business & Industry Association 
of New Hampshire
“In today’s competitive marketplace, doing business

well should include a recognition of the impacts of

climate change as well as an understanding of the

savings realized by companies who can reduce their

impacts on the environment.” 

Barbara Bernstein

Executive Director,

WasteCap Resource Conservation 

Network

Timberland
“We are committed to minimizing the environmental

footprint of all our operations. That’s why

Timberland is working with Clean Air–Cool Planet to

develop innovative solutions to climate change.”

Terry Kellogg 

Senior Manager,

Environmental Affairs 
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Our Approach

Clean Air-Cool Planet is:

● Solutions-oriented ● Regionally-focused

● Science-based ● Non-partisan

Through our climate
programs, we are:

● Helping leading organizations address the 
climate challenge

● Creating cutting-edge alliances 

● Building a network of the best scientific  
and technical advisors

● Educating opinion leaders about global  
warming and energy solutions.

Clean Air–Cool Planet is the Northeast’s leading
nonprofit dedicated to finding and
implementing solutions to global warming.
A 501(c)3 organization, CA–CP works
with corporations, communities, and colleges in
New England, New York, and New Jersey.

For further information, please contact:
Bob Sheppard
Associate Director–Business
603-422-6464
bsheppard@cleanair-coolplanet.org

Clean Air–Cool Planet
100 Market Street, Suite 204
Portsmouth, NH 03801

Printed on paper made 
from 100% post-consumer 
waste fiber.

www.cleanair-coolplanet.org
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