Public Attitudes 1n Connecticui
about the Envirenmenit and
Glebal WWarming

Data frem surveys conducted for the Connecticut
League ofi Conservation Veters Education Eund and
other erganizations 2002-2005




Per calved Environmental Problemsin Connecticut

(Percent saying issue is a major problem)

Air pollution  Cancer causing Pollution of Loss of open Environmental Global Warming Destruction of
fromtraffic  substancesinthe riversandlakes spaceandover threatsto safe, CT's native
congestion environment development clean drinking plants
water
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Per calved Environmental Problems in Connecticut

(Percent saying issue is a major problem)

64%

Air pollution from traffic ~ Cancer causing substancesin Pollution of rivers and lakes L oss of open space and over
congestion the environment development
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How much of a problem to you think global warming or
gr eenhouse gases pose?

24%

A very A major  Somewhat of A little Not a Morestudy Don't Know
significant problem a problem problem Problematall needed
problem




Concerns about the impact of global warming or the excessive amount of
greenhouse gases
(those saying very concerned)

64%
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smog that causes asthma  Loss of forest and Higher energy costs  More draught and water More mosquito borne  climate change/stronger
and health problems wildlife shortages/restrestrictions diseases storms
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Messages That Move Voters
(Percent who say the message is an 8, 9 or 10 on a scale of 0 to 10)
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Healther, safer M ore expensive Children deserve Reduce Responsihility to  CT shouldlead  Fed laws are
and better places tocleanupthan  togrowup  Dependenceon  leave our by example being
tolive and raise prevent healthy foreign ail/shift  children witha weak ened/states
a family to more clean must act
renewables environment
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| dentifying the best term to use when describing global

war ming/gr eenhouse gases
March 2003

Global Warming Climate Change Greenhouse Gases Polluttion from CO2 Don't Know
Emission




Miarketing/Puklic Reatiens 101

Reaching the right™ audience with

the" right* message; at the* rignt*
time—

110 hunladra hase off recognition and action.. .




Jrarget Group #1: Woemen

Glebal Warming —that Is pellution firem CO2 emissions
orF carbon pollutioniisiieall and a growing threat to oul
envilrenment:and ouliF Citizens.

Gloekal Warming/lieadstovery real prenlemsisuch as
MoKe of the smeg|that calisesasiiima and health

prekliems andimore moesguiteherne diseases

fherearereal, common-sensethings we can @o)tio
reduce glehal warming — €O2 Pollutien

Andireducinglglenaliwarming/iseritical i wewant to
fuliill obligation toimake our communities healthier,
safer and better places tolive and raise a family.




